HIMSS Interoperability Showcase News Release Tips                                                                                                         A news release is an excellent way to gain publicity while telling your story. Many editors of trade industry publications are often looking for stories and ideas for articles. Your news release may lead to such an article and lead, as well, to media coverage for you.  

Much of the work has already been done for the news release in this Interoperability Showcase Promo-in-a-Box Package. However, to customize it for the most effective use of it, here are some tips to consider.
News release writing tips:

· Use facts related to the topic and of interest to the target audience 

· Put the most important information about the topic in the first paragraph with                         supporting information to follow. 

· Answer WHO-WHAT-WHERE-WHEN-WHY-HOW in the first

             paragraph of the release.

· Follow the news release style when writing the release.                


    (see sample news release that follows here).

· Keep the release simple, succinct and focused on the facts.

Public relations tips:

· Describe why the media or consumer should care about your topic.  

· Describe your product in layperson’s terms; avoid technical jargon.

· Provide the benefits your product offers to the healthcare IT industry. 

· Include a link to your Web site for more information on the product.
When using quotes, they should: 

· Be from a corporate spokesperson that represents or knows the product.  

· Be succinct and direct.

· Summarize what people will find at your booth.

Distribute your news release:

· On your corporate Web site and in your company’s publications
· To key trade reporters 
· To local business, health or technology reporters
· To key clients

· With your organization’s social media outlets 
